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Publicizing Your Fundraiser: The Tools  

There are many ways to publicize a fundraising project. A group can choose any combination of 

tools to send the message.  Some common forms of fundraiser promotion include: 

Social Media 

E-mail – use personal e-mail contacts or send to Manitoba 4-H Council (dkrinke@4h.mb.ca) for 
targeted e-mail blasts to appropriate parties. 

Manitoba 4-H Council website – provide messaging and/or printed media (flyers, etc.) to the 
Council for posting on their website. 

eZine – provide messaging and/or printed media to Manitoba 4-H Council for inclusion in the 
electronic newsletter and also to be posted on the website. 

Twitter – use personal twitter accounts or provide to 4-H Manitoba (@4hManitoba) or 4-H 
Canada (@4HCanada) to post on their feeds; include pictures and/or links to sites with more 
information. 

Facebook – use personal or 4-H Manitoba (facebook.com/manitoba4h) accounts to provide 
messaging and event/activity details. 

Pinterest – add to Manitoba 4-H Council Pinterest account (pinterest.com/4hmanitoba) 

Printed Media 

Brochure – briefly written publication that relays a message. Photographs/graphics are used to 
make it visually attractive. 

Fact Sheet – a listing of pertinent information such as schedules and detailed information about 
programs and services. 

Flyer – one page communication distributed widely to publicize an event. 
 

Media Kit – folder containing background materials, photos, illustrations and news releases, 
distributed at news conferences and other special events. 

Poster – decorative or pictorial sign posted in a public place. 
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Broadcast Media 

Advertisement – publicity that is paid for in broadcast and print media. 

Backgrounder – usually accompanies the text of a news release to provide additional 
information for a better understanding of the topic. 

Feature Story – an in-depth article, highlighting a project or a group, presented in print or on 
broadcast media. 

Interview – radio or TV personality interviews the person or group about an event or program. 

News Conference – gathering of media representatives, invited by the group, when there’s an 
important news announcement. 

News Release – timely information sent to all news media and those outside of it who need to 
be well informed. 

Public Service Announcement – radio and TV stations reserve free air time to promote events 
and groups. Announcements are very brief and to the point, usually no longer than 30 seconds. 

Report from event – many forms of printed media (local or provincial) are looking for good 
content and often well-written reports will be publicized with little or no editing 

Thank-you Advertisement – paid publicity, often in printed media but can also be done using 
social media, thanking event sponsors, partners, and volunteers as well as some minor 
reporting 

Display Media 

Display – exhibition with both written and visual materials such as diagrams, photos, brochures, 
and giveaways. These are often used in malls, at conferences or trade shows. 

Demonstrations – action-oriented displays, useful for groups whose activities are appropriate 
to exhibit in front of people. 

Special Events 

Special Events – well-run special events are an integrated approach to fundraising. These 

events provide an opportunity for the group to raise its profile in the community, develop 

volunteer skills, expand and diversify its base, increase commitment and raise money. There are 

many kinds of special events a group can select that are right for its purposes. 


